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TME Ad Rates
TME—The Military Engineer magazine, addresses the information needs of A/E/C professionals serving in the uniformed services 
or working with and for DOD and other federal, state and local agencies. TME reaches more than 20,000 members and subscribers 
through print and digital distribution. More than 2,500 student members have access to TME digitally. Each issue includes technical 
articles from subject matter experts throughout military, government, industry, and academia; stories and features from across SAME; 
and news related to engineering, energy, resilience, technology, and other subjects aligned with national security.

Pricing for Four-Color Ads (per ad)
Ad Size 1x 3x 6x 
2 Page Spread $14,400 $13,680 $12,960

Half Page Spread $8,000 $7,600 $7,200  

Full Page $8,000 $7,600 $7,200  

2/3 Page V $7,100 $6,745 $6,390  
1/2 Page Island $6,900 $6,555 $6,210 
1/2 Page H & V $6,100 $5,795 $5,490 
1/3 Page Sq & V $5,600 $5,320 $5,040 
1/4 Page V $5,200 $4,940 $4,680
1/6 Page V $4,300 $4,085 $3,870
Sponsored Content/Advertorial Inquire for pricing

*SAME corporate members get 20% pricing discount.

Small Business News Program
Exclusive to SAME Small Business Members

The SAME Small Business News Program 
is exclusively for SAME Small Business 
Sustaining Members. As part of the program, 
small businesses get one 1/6 page, 4-color 
ad that will run in six consecutive issues of 
TME (excludes Special Issues). Rate noted 
is for the six-time, 12-month period (per ad 
placement is not accepted).

Ad Size 6x (members only)
1/6 pg V $3,800/year       Payable at time of contract

21,000 Value if purchased separately.

Premium Positions
Rates noted at left plus add 
percentage below:

Cover 2 .............................20%

Cover 4 .............................20%

Cover 3 .............................15%

Opposite Table of Contents .15%

Guaranteed Placement........10%

Faces of Federal Business
(Sept/Oct Issue Only)..... $3,200
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Display Ad Dimensions for TME

SUBMITTING FILES

All completed art �les must be 
submitted as a high-res PDF with all 

fonts and images embedded.

All �les must be CMYK. 
SAME is not responsible for color on 
�les submitted in RGB, Pantone, or 
other formats or electronic �les. 

All art is due by the Ad Materials 
Due Date printed in the 

editorial calendar. 

TME PAGE SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

TME Speci�cations 8.25 x 10.875 8.5 x 11.125

AD SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

Full Page with Bleed 8.25 x 10.875 8.5 x 11.125

2 Page Spread with Bleed 16.5 x 10.875 16.75 x 11.125

2 Page Spread without Bleed 15.5 x 10 n/a

1/2 Page Spread with Bleed 16.5 x 5 16.75 x 5.25

1/2 Page Spread w/o Bleed 15.5 x 4.625 n/a

2/3 Page Vertical (V) 4.75 x 9 5 x 9.25

1/2 Page Vertical (V) 3.5 x 9 3.75 x 9.25

1/2 Page Island 4.75 x 7.5 5 x 7.75

1/2 Page Horizontal (H) 7.25 x 4.45 7.5 x 4.7

1/3 Page Vertical (V) 2.25 x 9 2.5 x 9.25

1/3 Page Square (Sq) 4.75 x 4.45 5 x 4.7

1/4 Page Vertical (V) 3.5 x 4.45 3.75 x 4.7

1/6 Page Vertical (V)/Small Business News (V) 2.25 x 4.45 2.5 x 4.7

Small Business News (V) 2.25 x 4.45 2.5 x 4.7

LIVE MATTER
(any text or images you don’t want cropped) must be kept within .5 inches of the trim.
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Display Ad Dimensions for TME

TME PAGE SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

TME Speci�cations 8.25 x 10.875 8.5 x 11.125

AD SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

Full Page with Bleed 8.25 x 10.875 8.5 x 11.125

LIVE MATTER
(any text or images you don’t want cropped) must be kept within .5 inches of the trim.
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Note on 2 Page Spreads: 
Add 1/4 inch for gutter.

Display Ad Dimensions for TME

TME PAGE SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

TME Speci�cations 8.25 x 10.875 8.5 x 11.125

AD SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

1/2 Page Spread with Bleed 16.5 x 5 16.75 x 5.25

LIVE MATTER
(any text or images you don’t want cropped) must be kept within .5 inches of the trim.
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advertising in TME, contact:

Heather McKean
PAI

advertising@same.org
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Dave Weidner
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advertising@same.org
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Note on 2 Page Spreads: 
Add 1/4 inch for gutter.

Display Ad Dimensions for TME

TME PAGE SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

TME Speci�cations 8.25 x 10.875 8.5 x 11.125

AD SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

1/2 Page Spread without Bleed 15.5 x 4.625 n/a

LIVE MATTER
(any text or images you don’t want cropped) must be kept within .5 inches of the trim.
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advertising in TME, contact:

Heather McKean
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advertising@same.org
Phone: (202) 525-6304

Dave Weidner
PAI

advertising@same.org
Phone: (202) 765-1689

SAME
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Display Ad Dimensions for TME

TME PAGE SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

TME Speci�cations 8.25 x 10.875 8.5 x 11.125

AD SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

2/3 Page Vertical (V) 4.75 x 9 5 x 9.25

LIVE MATTER
(any text or images you don’t want cropped) must be kept within .5 inches of the trim.
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advertising in TME, contact:

Heather McKean
PAI

advertising@same.org
Phone: (202) 525-6304

Dave Weidner
PAI

advertising@same.org
Phone: (202) 765-1689

SAME
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Display Ad Dimensions for TME

TME PAGE SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

TME Speci�cations 8.25 x 10.875 8.5 x 11.125

AD SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

1/2 Page Vertical (V) 3.5 x 9 3.75 x 9.25

LIVE MATTER
(any text or images you don’t want cropped) must be kept within .5 inches of the trim.
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For more information on 
advertising in TME, contact:

Heather McKean
PAI

advertising@same.org
Phone: (202) 525-6304

Dave Weidner
PAI

advertising@same.org
Phone: (202) 765-1689

SAME
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Display Ad Dimensions for TME

TME PAGE SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

TME Speci�cations 8.25 x 10.875 8.5 x 11.125

AD SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

1/2 Page Island 4.75 x 7.5 5 x 7.75

LIVE MATTER
(any text or images you don’t want cropped) must be kept within .5 inches of the trim.
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For more information on 
advertising in TME, contact:

Heather McKean
PAI

advertising@same.org
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Dave Weidner
PAI

advertising@same.org
Phone: (202) 765-1689

SAME
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Display Ad Dimensions for TME

TME PAGE SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

TME Speci�cations 8.25 x 10.875 8.5 x 11.125

AD SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

1/2 Page Horizontal (H) 7.25 x 4.45 7.5 x 4.7

LIVE MATTER
(any text or images you don’t want cropped) must be kept within .5 inches of the trim.
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Heather McKean
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advertising@same.org
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Dave Weidner
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advertising@same.org
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Display Ad Dimensions for TME

TME PAGE SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

TME Speci�cations 8.25 x 10.875 8.5 x 11.125

AD SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

1/3 Page Vertical (V) 2.25 x 9 2.5 x 9.25

LIVE MATTER
(any text or images you don’t want cropped) must be kept within .5 inches of the trim.
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For more information on 
advertising in TME, contact:

Heather McKean
PAI

advertising@same.org
Phone: (202) 525-6304

Dave Weidner
PAI

advertising@same.org
Phone: (202) 765-1689

SAME
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Display Ad Dimensions for TME

TME PAGE SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

TME Speci�cations 8.25 x 10.875 8.5 x 11.125

AD SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

1/3 Page Square 4.75 x 4.45 5 x 4.7

LIVE MATTER
(any text or images you don’t want cropped) must be kept within .5 inches of the trim.
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For more information on 
advertising in TME, contact:

Heather McKean
PAI

advertising@same.org
Phone: (202) 525-6304

Dave Weidner
PAI

advertising@same.org
Phone: (202) 765-1689

SAME
1420 King Street, Suite 100 

Alexandria, VA • 22314

Display Ad Dimensions for TME

TME PAGE SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

TME Speci�cations 8.25 x 10.875 8.5 x 11.125

AD SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

1/4 Page Vertical (V) 3.5 x 4.45 3.75 x 4.7

LIVE MATTER
(any text or images you don’t want cropped) must be kept within .5 inches of the trim.
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For more information on 
advertising in TME, contact:

Heather McKean
PAI

advertising@same.org
Phone: (202) 525-6304

Dave Weidner
PAI

advertising@same.org
Phone: (202) 765-1689

SAME
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Display Ad Dimensions for TME

TME PAGE SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

TME Speci�cations 8.25 x 10.875 8.5 x 11.125

AD SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

1/6 Page Vertical (V) 2.25 x 4.45 2.5 x 4.7

LIVE MATTER
(any text or images you don’t want cropped) must be kept within .5 inches of the trim.
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advertising in TME, contact:

Heather McKean
PAI

advertising@same.org
Phone: (202) 525-6304

Dave Weidner
PAI

advertising@same.org
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SAME
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Display Ad Dimensions for TME
LIVE MATTER

(any text or images you don’t want cropped) must be kept within .5 inches of the trim.

TME PAGE SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

TME Speci�cations 8.25 x 10.875 8.5 x 11.125

AD SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

Small Business News (V) 2.25 x 4.45 2.5 x 4.7
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advertising in TME, contact:

Heather McKean
PAI

advertising@same.org
Phone: (202) 525-6304

Dave Weidner
PAI

advertising@same.org
Phone: (202) 765-1689

SAME
1420 King Street, Suite 100 

Alexandria, VA • 22314

Sponsored Content Editorial Guidelines:
1. Content should be from 650 

to 700 words, not including 
headlines or taglines.

2. Images/Graphics must be 
submitted as high-res print-
ready �les (see marketing kit 
guidelines for specs)

3. Customer is responsible 
for submitting all text and 
graphic �les, and provide 
approval for material to 
be used in a promotional 
capacity.

4. Content may not be political.

5. Content may not endorse 
any public �gure or policy/
legislation.

6. SAME will edit for grammar, 
spelling, adherence to 
TME style, and for any 
inappropriate or factually 
incorrect information.

7. SAME will design the 
content within the standard 
guidelines, and send back to 
customer for approval.

8. Following publication, 
customer will receive hard 
copies of  the magazine and 
links to share digitally.

TME Sponsored Content: Innovation Theater (OPTION 1)
The Military Engineer is introducing a special sponsored content section that provides a featured section for an advertiser, complementing 
SAME’s Innovation Theater brand, which has been successfully used at our major national conferences to provide companies with a unique 
and specialized promotional vehicle.  This enhanced marketing opportunity also can be paired with online multimedia content to further 
promote the brand’s products and services.

Option 1
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advertising in TME, contact:

Heather McKean
PAI

advertising@same.org
Phone: (202) 525-6304

Dave Weidner
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advertising@same.org
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Sponsored Content Editorial Guidelines:
1. Content should be from 650 

to 700 words, not including 
headlines or taglines.

2. Images/Graphics must be 
submitted as high-res print-
ready �les (see marketing kit 
guidelines for specs)

3. Customer is responsible 
for submitting all text and 
graphic �les, and provide 
approval for material to 
be used in a promotional 
capacity.

4. Content may not be political.

5. Content may not endorse 
any public �gure or policy/
legislation.

6. SAME will edit for grammar, 
spelling, adherence to 
TME style, and for any 
inappropriate or factually 
incorrect information.

7. SAME will design the 
content within the standard 
guidelines, and send back to 
customer for approval.

8. Following publication, 
customer will receive hard 
copies of  the magazine and 
links to share digitally.

TME Sponsored Content: Innovation Theater (OPTION 2)
The Military Engineer is introducing a special sponsored content section that provides a featured section for an advertiser, complementing 
SAME’s Innovation Theater brand, which has been successfully used at our major national conferences to provide companies with a unique 
and specialized promotional vehicle.  This enhanced marketing opportunity also can be paired with online multimedia content to further 
promote the brand’s products and services.

Option 2
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For more information on 
advertising in TME, contact:

Heather McKean
PAI

advertising@same.org
Phone: (202) 525-6304

Dave Weidner
PAI

advertising@same.org
Phone: (202) 765-1689

SAME
1420 King Street, Suite 100 
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Sponsored Content Editorial Guidelines:
1. Content should be from 650 

to 700 words, not including 
headlines or taglines.

2. Images/Graphics must be 
submitted as high-res print-
ready �les (see marketing kit 
guidelines for specs)

3. Customer is responsible 
for submitting all text and 
graphic �les, and provide 
approval for material to 
be used in a promotional 
capacity.

4. Content may not be political.

5. Content may not endorse 
any public �gure or policy/
legislation.

6. SAME will edit for grammar, 
spelling, adherence to 
TME style, and for any 
inappropriate or factually 
incorrect information.

7. SAME will design the 
content within the standard 
guidelines, and send back to 
customer for approval.

8. Following publication, 
customer will receive hard 
copies of  the magazine and 
links to share digitally.

TME Sponsored Content: Innovation Theater (OPTION 3)
The Military Engineer is introducing a special sponsored content section that provides a featured section for an advertiser, complementing 
SAME’s Innovation Theater brand, which has been successfully used at our major national conferences to provide companies with a unique 
and specialized promotional vehicle.  This enhanced marketing opportunity also can be paired with online multimedia content to further 
promote the brand’s products and services.

Option 3
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advertising in TME, contact:

Heather McKean
PAI

advertising@same.org
Phone: (202) 525-6304

Dave Weidner
PAI

advertising@same.org
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Sponsored Content Editorial Guidelines:
1. Content should be from 650 

to 700 words, not including 
headlines or taglines.

2. Images/Graphics must be 
submitted as high-res print-
ready �les (see marketing kit 
guidelines for specs)

3. Customer is responsible 
for submitting all text and 
graphic �les, and provide 
approval for material to 
be used in a promotional 
capacity.

4. Content may not be political.

5. Content may not endorse 
any public �gure or policy/
legislation.

6. SAME will edit for grammar, 
spelling, adherence to 
TME style, and for any 
inappropriate or factually 
incorrect information.

7. SAME will design the 
content within the standard 
guidelines, and send back to 
customer for approval.

8. Following publication, 
customer will receive hard 
copies of  the magazine and 
links to share digitally.

TME Sponsored Content: Looking Forward (OPTION 1)
The Military Engineer is introducing another special sponsored content section that provides a featured section for an advertiser to 
promote their thought leadership in particular. SAME is a platform for share expertise in an array of technical areas as well as talent 
management, workforce development, and other leadership arenas. This enhanced marketing opportunity also can be paired with online 
multimedia content to promote the brand's expertise.

2 | Sponsored Content Sponsored Content |  1

Looking Forward presented by ----- Looking Forward presented by -----

Title 
Header
Dicae enem re eosa con rem di doluptia 

sequosae non rerehen iatendiorem. 
Hent voloren tiorian tiuscip ientius 
explabo. Nequo beriaspe moluptation 
eatur magnis quodisciis re volor aliquid 
quatium quiam ipsum erum cusam, quam, 
qui culpa alicima ioreptas porissit faccae 
pro vendusa ndelibusdant as dolupta nest 
ad ulluptatur minvelis est quia dolupta apel 
ipsunt o�cie nducil in erero inverepta dem 
dolupta quiatur?

Ur, sustis ipsaecum ut quia conserspic 
to ea quiducimusam res re nis rempor aut 
ditaturiti tem fugit verferis coriorestem 
quam, cus, ea aut ra doloreperio. Neque 
eumquia duciisi sit lab ist volum repersp 
eribus, simporro iliqui oditat.

Id moluptiuscim veni andis dolentiate 
verio odic to mo berunt ommolor aeptatem 
venestrum hictus dolupid quos nisit est, 
con nonsedit o�c tem et fugiaesequas rem 
simus siminih iliqui nit, quos eiciis di quam 
eum est exerionet ant.

Gia et ma corem eos est adiandi 
psanderum dipit iliquassum fuga. Xerum 
adipsae nempore ilignis ium quis exerspe 
ritatio omni debit acium que provita 

speruptassed et pra aciditatque pedis elit 
eiustrum haruptatat et dolores quam ut 
que id min re nobis cus, ommollatem 
quiaspe ribus, que incitati quasper eiciam 
enia ditatem. 

SUBHEAD SUBHEAD
Ut ex enti te consequi sequisti nus, adis qui 
si duciand emporepeles mil ide moluptas 
nonseque id quam fugit faceped mo cora 
alibus as estibus nescien debiscipsam 
autatus eum quasimendit eum aut ma 
alibus dolo od et o�citaquia dolorepe 
nistis moluptat inctem aut que cusam di 
blab ist, quis aut quam sed que excea dus 
eumquae et antibus apidendi doluptatus 
ditectur, o�cid quae nitam, nia illo o�cab 
issi consed este quiant hit minvendae venis 
earum volorest odiorrum fugitia quid 
magnam quis mo mod mint et erchitatio. 
Nam, nem inciae voluptatis eaquis dis nit 
endam adion re represcid quostet debit, 
simpore de pernati isimi, o�ci dit, susa 
dollecte odio cusci con nate sequissum qui 
beaquas acient, qui aut ut andit lab ipid 
eos venimillit aspic tecatquae enis magni 
susaepr orporiat et occustiorem expercium 

quae magnate volorepudit eatemolorese 
volenimil et harcit am quibus.
Apisti dolut harum at es dolorehent atiae 
quat.

Venias qui vero il exceper itatas 
sinctur? Ur adit reptatis simagnimi, 
voluptus dolorerum quaecearunte prem 
dolupta cum que que qui nem et ipsuntu 
saperfe rruptate inveritas seque sum estis 
dolumquiamus mil in re prempor alisit esti 
audaestiorro et o�cil imporro molore rem 
fugia quossit ut latis dolum quas volupta 
quaturiamus perum niae volessin nectem 
aut explita ssequi dem ut qui dolum eos mos 
quatatur? Harchil itatendam dolo dolorro 
vendici corit venditae non nos inim dis 
es volorerionet liquamus parchicatur atus 
pedignia dis dolut etur?

Ulliqui accus mos dolest, utatatu 
mquaspiene dolor modis sundus.

Perci odioreh enistis aut assunte incti 
doles ipsunt aspe perchil int lat voluptae 
landend itistib usdaes volendus, acea 
volestiis dolorror si nonseca ecaecul 
paribusam quas aut aut am facidelestia 
perempore is dolor ad maximus, sapelit, 
ommo bea siminum dollorepro od ut 
praessitio. Nem qui blamentint.

SUBHEAD SUBHEAD
Nam, ut vent as que volenia epudiciis im 
dipsani cones di doluptus, vel magnissitem 
qui cum, simus, sinvendae sit et pe core 
con rest landae explaut ipsundi ciatectio 
maiorem sequi si rerro dolor reptatus, quam 

q u a m , 
voluptatur? 
Quis essum cullabo. Sedi consequat lamet 
ea voluptas pora quos verrovi digeneserior 
sant is aut volest, aut venis volupis que 
dolestis exernam rendae mil ipis et maiorem 
ium quiamet andita dis dolores trunt, ute 
optatiorior re nem renim et voleceped et 
apita nobitio. Nam aut qui con eosa volores 
tiusdam quaecest, ad millibus simaximint, 
cus vene quodi apis magnatis sundissi delis 
et lictem. Itatis apid ullabores por magnit 
resse quas et, quia pe seceaque nist quiate 
ea volor sed ut ommoluptas dolupta temqui 
te modis numque venis dolent voluptatia 
que omnisita veliquo o�cae dolupta tusaper 
spellaborere derciaecte etur?

SUBHEAD SUBHEAD
O�c tem quatiaepre pro maio. Dendae 
verum eatempore maio. Epera et plique 
sitatem exereressit laut dis ellandi gendita 
epreprem exceperibus et ullaut el in net, 
simoditatem con nonsequam faces alia 
dolor aliti ut pernatusa accum quaerum 
ipsum expe o�c tem. Ut alitaeprovid modi 
demolor epudani musaperum, secuptatus, 
sapic tem dit prore vendam est, sitatem 
vel invel et volore sinciisque nullaboribus 
rem hitaque volupiciamus sed exerro 
volum quas rem nimus, sequis quiatur 
am et, quossendis maxime cus reperum et 
omnis sendunt optia non coratia cus ma 
peditis nimagnatur? Erita doluptatem. Ut 
od eos voluptam velisti audam repuditius 

IMAGE
Nat audam, sitis nust is duciamus nitis 
is molorum cum apiet voluptus volores 
cipsanis assimo tem eturiosa quam, cus.
Rionsernam, tem aut aces ea que perunt 
parcimus dunducim quaesto que

1/3 
Page Vertical

2.25 x 9 
Trim size

1/3 
Page Vertical

2.25 x 9 
Trim size

Sponsored Content Sponsored Content

IMAGE
Nat audam, sitis nust is duciamus nitis 
is molorum cum apiet voluptus volores 
cipsanis assimo tem eturiosa quam, cus.
Rionsernam, tem aut aces ea que perunt 
parcimus dunducim quaesto que

Option 1
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Sponsored Content Editorial Guidelines:
1. Content should be from 650 

to 700 words, not including 
headlines or taglines.

2. Images/Graphics must be 
submitted as high-res print-
ready �les (see marketing kit 
guidelines for specs)

3. Customer is responsible 
for submitting all text and 
graphic �les, and provide 
approval for material to 
be used in a promotional 
capacity.

4. Content may not be political.

5. Content may not endorse 
any public �gure or policy/
legislation.

6. SAME will edit for grammar, 
spelling, adherence to 
TME style, and for any 
inappropriate or factually 
incorrect information.

7. SAME will design the 
content within the standard 
guidelines, and send back to 
customer for approval.

8. Following publication, 
customer will receive hard 
copies of  the magazine and 
links to share digitally.

TME Sponsored Content: Looking Forward (OPTION 2)
The Military Engineer is introducing another special sponsored content section that provides a featured section for an advertiser to 
promote their thought leadership in particular. SAME is a platform for share expertise in an array of technical areas as well as talent 
management, workforce development, and other leadership arenas. This enhanced marketing opportunity also can be paired with online 
multimedia content to promote the brand's expertise.

Option 2

Title Header
Dicae enem re eosa con rem di doluptia 

sequosae non rerehen iatendiorem. 
Hent voloren tiorian tiuscip ientius 
explabo. Nequo beriaspe moluptation 
eatur magnis quodisciis re volor aliquid 
quatium quiam ipsum erum cusam, quam, 
qui culpa alicima ioreptas porissit faccae 
pro vendusa ndelibusdant as dolupta nest 
ad ulluptatur minvelis est quia dolupta apel 
ipsunt o�cie nducil in erero inverepta dem 
dolupta quiatur?

Ur, sustis ipsaecum ut quia conserspic 
to ea quiducimusam res re nis rempor aut 
ditaturiti tem fugit verferis coriorestem 
quam, cus, ea aut ra doloreperio. Neque 
eumquia duciisi sit lab ist volum repersp 
eribus, simporro iliqui oditat.

Id moluptiuscim veni andis dolentiate 
verio odic to mo berunt ommolor aeptatem 
venestrum hictus dolupid quos nisit est, 
con nonsedit o�c tem et fugiaesequas rem 
simus siminih iliqui nit, quos eiciis di quam 
eum est exerionet ant.

Gia et ma corem eos est adiandi 
psanderum dipit iliquassum fuga. Xerum 
adipsae nempore ilignis ium quis exerspe 
ritatio omni debit acium que provita 
speruptassed et pra aciditatque pedis elit 
eiustrum haruptatat et dolores quam ut 
que id min re nobis cus, ommollatem 
quiaspe ribus, que incitati quasper eiciam 

enia ditatem. 

SUBHEAD SUBHEAD
Ut ex enti te consequi sequisti nus, adis qui 
si duciand emporepeles mil ide moluptas 
nonseque id quam fugit faceped mo cora 
alibus as estibus nescien debiscipsam 
autatus eum quasimendit eum aut ma 
alibus dolo od et o�citaquia dolorepe 
nistis moluptat inctem aut que cusam di 
blab ist, quis aut quam sed que excea dus 
eumquae et antibus apidendi doluptatus 
ditectur, o�cid quae nitam, nia illo o�cab 
issi consed este quiant hit minvendae venis 
earum volorest odiorrum fugitia quid 
magnam quis mo mod mint et erchitatio. 
Nam, nem inciae voluptatis eaquis dis nit 
endam adion re represcid quostet debit, 
simpore de pernati isimi, o�ci dit, susa 
dollecte odio cusci con nate sequissum qui 
beaquas acient, qui aut ut andit lab ipid 
eos venimillit aspic tecatquae enis magni 
susaepr orporiat et occustiorem expercium 
quae magnate volorepudit eatemolorese 
volenimil et harcit am quibus.
Apisti dolut harum at es dolorehent atiae 
quat.

Venias qui vero il exceper itatas 
sinctur? Ur adit reptatis simagnimi, 
voluptus dolorerum quaecearunte prem 
dolupta cum que que qui nem et ipsuntu 

saperfe rruptate inveritas seque sum estis 
dolumquiamus mil in re prempor alisit esti 
audaestiorro et o�cil imporro molore rem 
fugia quossit ut latis dolum quas volupta 
quaturiamus perum niae volessin nectem 
aut explita ssequi dem ut qui dolum eos mos 
quatatur? Harchil itatendam dolo dolorro 
vendici corit venditae non nos inim dis 
es volorerionet liquamus parchicatur atus 
pedignia dis dolut etur?

Ulliqui accus mos dolest, utatatu 
mquaspiene dolor modis sundus.

Perci odioreh enistis aut assunte incti 
doles ipsunt aspe perchil int lat voluptae 
landend itistib usdaes volendus, acea 
volestiis dolorror si nonseca ecaecul 
paribusam quas aut aut am facidelestia 
perempore is dolor ad maximus, sapelit, 
ommo bea siminum dollorepro od ut 
praessitio. Nem qui blamentint.

SUBHEAD SUBHEAD
Nam, ut vent as que volenia epudiciis im 
dipsani cones di doluptus, vel magnissitem 
qui cum, simus, sinvendae sit et pe core 
con rest landae explaut ipsundi ciatectio 
maiorem sequi si rerro dolor reptatus, quam 
quam, voluptatur? Quis essum cullabo. Sedi 
consequat lamet ea voluptas pora quos 
verrovi digeneserior sant is aut volest, aut 
venis volupis que dolestis exernam rendae 

Sponsored Content

IMAGE
Nat audam, sitis nust is duciamus nitis 
is molorum cum apiet voluptus volores 
cipsanis assimo tem eturiosa quam, cus.
RIONSERNAM, TEM AUT ACES EA 
QUE PERUNT PARCIMUS DUNDUCIM 
QUAESTO QUE

Full Page w/ bleed
8.25 x 10.875 Trim size

(8.5x11.125 with bleed)

Sponsored Content |  3
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Sponsored Content Editorial Guidelines:
1. Content should be from 650 

to 700 words, not including 
headlines or taglines.

2. Images/Graphics must be 
submitted as high-res print-
ready �les (see marketing kit 
guidelines for specs)

3. Customer is responsible 
for submitting all text and 
graphic �les, and provide 
approval for material to 
be used in a promotional 
capacity.

4. Content may not be political.

5. Content may not endorse 
any public �gure or policy/
legislation.

6. SAME will edit for grammar, 
spelling, adherence to 
TME style, and for any 
inappropriate or factually 
incorrect information.

7. SAME will design the 
content within the standard 
guidelines, and send back to 
customer for approval.

8. Following publication, 
customer will receive hard 
copies of  the magazine and 
links to share digitally.

TME Sponsored Content: Looking Forward (OPTION 3)
The Military Engineer is introducing another special sponsored content section that provides a featured section for an advertiser to 
promote their thought leadership in particular. SAME is a platform for share expertise in an array of technical areas as well as talent 
management, workforce development, and other leadership arenas. This enhanced marketing opportunity also can be paired with online 
multimedia content to promote the brand's expertise.

Option 3

1/2 page Spread w bleed
16.5 x 5 Trim size

(16.75x 5.25 with bleed)

Title Header
Dicae enem re eosa con rem di doluptia 

sequosae non rerehen iatendiorem. 
Hent voloren tiorian tiuscip ientius 
explabo. Nequo beriaspe moluptation 
eatur magnis quodisciis re volor aliquid 
quatium quiam ipsum erum cusam, quam, 
qui culpa alicima ioreptas porissit faccae 
pro vendusa ndelibusdant as dolupta nest 
ad ulluptatur minvelis est quia dolupta apel 
ipsunt o�cie nducil in erero inverepta dem 
dolupta quiatur?

Ur, sustis ipsaecum ut quia conserspic 
to ea quiducimusam res re nis rempor aut 
ditaturiti tem fugit verferis coriorestem 
quam, cus, ea aut ra doloreperio. Neque 
eumquia duciisi sit lab ist volum repersp 
eribus, simporro iliqui oditat.

Id moluptiuscim veni andis dolentiate 
verio odic to mo berunt ommolor aeptatem 
venestrum hictus dolupid quos nisit est, 
con nonsedit o�c tem et fugiaesequas rem 
simus siminih iliqui nit, quos eiciis di quam 

eum est exerionet ant.
Gia et ma corem eos est adiandi 

psanderum dipit iliquassum fuga. Xerum 
adipsae nempore ilignis ium quis exerspe 
ritatio omni debit acium que provita 
speruptassed et pra aciditatque pedis elit 
eiustrum haruptatat et dolores quam ut 
que id min re nobis cus, ommollatem 
quiaspe ribus, que incitati quasper eiciam 
enia ditatem. 

SUBHEAD SUBHEAD
Ut ex enti te consequi sequisti nus, adis qui 
si duciand emporepeles mil ide moluptas 
nonseque id quam fugit faceped mo cora 
alibus as estibus nescien debiscipsam 
autatus eum quasimendit eum aut ma 
alibus dolo od et o�citaquia dolorepe 
nistis moluptat inctem aut que cusam di 
blab ist, quis aut quam sed que excea dus 
eumquae et antibus apidendi doluptatus 
ditectur, o�cid quae nitam, nia illo o�cab 

issi consed este quiant hit minvendae venis 
earum volorest odiorrum fugitia quid 
magnam quis mo mod mint et erchitatio. 
Nam, nem inciae voluptatis eaquis dis nit 
endam adion re represcid quostet debit, 
simpore de pernati isimi, o�ci dit, susa 
dollecte odio cusci con nate sequissum qui 
beaquas acient, qui aut ut andit lab ipid 
eos venimillit aspic tecatquae enis magni 
susaepr orporiat et occustiorem expercium 
quae magnate volorepudit eatemolorese 
volenimil et harcit am quibus.

Apisti dolut harum at es dolorehent atiae 
quat.

Venias qui vero il exceper itatas 
sinctur? Ur adit reptatis simagnimi, 
voluptus dolorerum quaecearunte prem 
dolupta cum que que qui nem et ipsuntu 
saperfe rruptate inveritas seque sum estis 
dolumquiamus mil in re prempor alisit esti 
audaestiorro et o�cil imporro molore rem 
fugia quossit ut latis dolum quas volupta 

quaturiamus perum niae volessin nectem 
aut explita ssequi dem ut qui dolum eos mos 
quatatur? Harchil itatendam dolo dolorro 
vendici corit venditae non nos inim dis 
es volorerionet liquamus parchicatur atus 
pedignia dis dolut etur?

Ulliqui accus mos dolest, utatatu 

mquaspiene dolor modis sundus.
Perci odioreh enistis aut assunte incti 

doles ipsunt aspe perchil int lat voluptae 
landend itistib usdaes volendus, acea 
volestiis dolorror si nonseca ecaecul 
paribusam quas aut aut am facidelestia 
perempore is dolor ad maximus, sapelit, 

ommo bea siminum dollorepro od ut 
praessitio. Nem qui blamentint.

SUBHEAD SUBHEAD
Nam, ut vent as que volenia epudiciis im 
dipsani cones di doluptus, vel magnissitem 
qui cum, simus, sinvendae sit et pe core 
con rest landae explaut ipsundi ciatectio 
maiorem sequi si rerro dolor reptatus, 
quam quam, voluptatur? Quis essum 
cullabo. Sedi consequat lamet ea voluptas 

pora quos verrovi 
digeneserior sant is 
aut volest, aut venis 
volupis que dolestis 
exernam rendae mil 
ipis et maiorem ium 
quiamet andita dis 
dolores trunt, ute 

optatiorior re nem renim et voleceped et 
apita nobitio. Nam aut qui con eosa volores 
tiusdam quaecest, ad millibus simaximint, 
cus vene quodi apis magnatis sundissi delis 
et lictem. Itatis apid ullabores por magnit 
resse quas et, quia pe seceaque nist quiate 
ea volor sed ut ommoluptas dolupta temqui 

IMAGE
Rionsernam, tem aut aces ea que 
perunt parcimus dunducim quaesto 
que Rionsernam, tem aut aces ea que 
perunt parcimus dunducim quaesto 
que Rionsernam, tem aut aces ea que 
perunt parcimus dunducim quaesto 
que Rionsernam, tem aut aces ea que 
perunt parcimus dunducim quaesto que 

Looking Forward presented by ----- Looking Forward presented by -----

Sponsored Content Sponsored Content
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Company Pro�le Includes:
Individual's Photo: (300 dpi at 3"X5")

Company Logo: (300 dpi)

Company Description: 125 words

Contact Information: Name, Email, Phone, Title

File Tyes: Accepted �les must be jpg, png or eps. 
Files must also be CMYK. SAME is not 
responsible for color on �les submitted 
in RGB, Pantone, or other formats 
or electronic �les.

TME Faces of Federal Business
Be featured in SAME’s Faces of Federal Business, the exclusive showcase of who’s who in the federal A/E/C marketplace. Put your company’s 
leadership in front of the right audience at the right time!

Reserve your spot in this print and online special feature: Faces of Federal Business.
The Faces of Federal Business will feature leadership from member companies and details about how the company supports the federal 
sector. Take advantage of this opportunity to put a face to your federal business with those you want to build relationships with. Faces of 
Federal Business will be featured in The Military Engineer magazine, SAME national website, social media promotion, and more.

PHOTO

NAME

Contact

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua. 
Ut enim ad minim veniam, quis nostrud 
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exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat. 
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exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat. 
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Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua. 
Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat. 
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Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
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Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed 
do eiusmod tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis nostrud exercitation 
ullamco laboris nisi ut aliquip ex ea commodo consequat. 
Duis aute irure dolor in reprehenderit in voluptate velit esse 
cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat 
cupidatat non proident, sunt in culpa qui o�cia deserunt 
mollit anim id est laborum.

 FACES of 
FEDERAL BUSINESS
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2026 Editorial Calendar

ISSUE MAIN THEME SPECIAL REPORT ARTICLE DEADLINES ADVERTISING DEADLINES

JANUARY-FEBRUARY Environmental 
Engineering

Water Planning & 
Management

Article Proposals:
September 12, 2025
Final Manuscripts: 
October 10, 2025

Ad Sales Close:
December 2, 2025
Ad Materials Due:
December 5, 2025

MARCH-APRIL Energy Security

Article Proposals:
November 7, 2025
Final Manuscripts:
December 5, 2025

Ad Sales Close:
February 3, 2026
Ad Materials Due:
February 6, 2026

MAY-JUNE Project Delivery OCONUS Engineering

Article Proposals:
January 9, 2026
Final Manuscripts:
February 6, 2026

Ad Sales Close:
March 31, 2026
Ad Materials Due:
April 3, 2026

JULY-AUGUST Resilience & Preparedness War�ghter Engineering

Article Proposals:
March 6, 2026
Final Manuscripts:
April 3, 2026

Ad Sales Close:
June 2, 2026
Ad Materials Due:
June 5, 2026

SEPTEMBER-OCTOBER Infrastructure Readiness Technology Adoption

Article Proposals: 
May 8, 2026
Final Manuscripts: 
June 5, 2026

Ad Sales Close:
August 4, 2026
Ad Materials Due:
August 7, 2026

NOVEMBER-DECEMBER Design & Construction

Article Proposals:
July 3, 2026
Final Manuscripts:
August 7, 2026

Ad Sales Close:
October 6, 2026
Ad Materials Due:
October 9, 2026

* NOTE: Editorial topics subject to change.
Additional Editorial Features
Each issue also welcomes article submissions for a selection of non-rotating topics.
» Viewpoints are specialty articles within the following areas: Business Development, Research & Innovation, Health & Safety, Training & Leadership, and Contracts & 

Acquisition. They should provide readers with unique insights, lessons learned, and understandings on topics of importance. 

» Spotlight Articles are feature, big-picture topics that may not be represented on the Editorial Calendar or may be better presented in a longer-form presentation.
» From the Field covers technical and strategic perspectives from active-duty servicemembers.
» On the Job covers technical construction management and project execution at work sites.
In addition, each issue of TME welcomes Re�ections from industry thought leaders and IGE Insights on SAME’s multidisciplined industry-government collaborations.

For more information on advertising opportunities or to place an advertisement in TME or online, contact: advertising@same.org
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SAME.org national website is the online center of the Society with more than 270,000 users annually. Advertise your brand on popular 
pages including the Homepage, Calendar of Events, Sustaining Member Directory, TME Archives, and Job Center.

Top Full Banner Ad 
1250 px w X 164 px h

Top Full Banner Ad

Mid Page Full Banner Ad
Size: 1250 px w X 164 px h

Mid Page Full Banner

Bottom Page Full BannerAd
Size: 615 px w X 164 px h

Bottom Page Full Banner

All our communications platforms live digitally at SAME.org. Users have one-stop access to current and past editions 
of The Military Engineer; original TME Online content; the SAME Newsroom; and the Real TiME newsletter. 

Ad Spot placement 1

Ad Spot placement 2

Ad Spot placement 3

Online Advertising with SAME
Enhance your brand visibility through online advertising with SAME’s digital platforms. 

Accepted �le types:  .png,  .jpg,  .gif

TME Page Ad
Ad Spot Size: 844 px w X 133 px h

Real TiME goes directly to more than 20,000 SAME 
members each month and is available to anyone 
online. The newsletter features the latest news and 
notes from across the Society, events information, 
education opportunities, and more.

Full Banner
570 px w X 150 px h

Full Banner
570px w X 150px h

Accepted �le types:

   .png,  .jpg
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Online Advertising with SAME Rates
TME—The Military Engineer magazine, addresses the information needs of A/E/C professionals serving in the uniformed services or 
working with and for DOD and other federal, state and local agencies. TME reaches nearly 28,000 members and subscribers through 
print and digital distribution. More than 2,500 student members have access to TME digitally.

Pricing for Digital Ads
Ad Size 1x 3x 6x 

SAME.org: Top Full Banner $5,300 $5,035 $4,770  
SAME.org: Mid Page Full Banner $4,300 $4,085 $3,870 
SAME.org: Bottom Full Banner $3,200 $3,040 $2,880  

Real TiME: Full Banner $3,200 $3,040 $2,880 

SAME Newsroom: Ad spot 1 $5,300 $5,035 $4,770  
SAME Newsroom: Ad spot 2 $4,300 $4,085 $3,870  
SAME Newsroom: Ad spot 3 $3,200 $3,040 $2,880



2025 EXHIBIT 
AND SPONSOR ART 

SUBMITTAL

For more information on 
sponsoring or exhibiting, 

contact:

Kennedy Gillie
exhibit@same.org

Phone: (703)-549-3800, ext. 133

SAME
1420 King Street, Suite 100 

Alexandria, VA • 22314

SUBMITTING LOGO FILES

LOGOS FOR EVENT SIGNAGE
Logo art �les submitted should be
high-res(300dpi+) vector eps �les.

All �les must be CMYK. SAME is not 
responsible for color on �les submitted in RGB, 
Pantone, or other formats or electronic �les.

LOGOS FOR PROGRAM AND DIRECTORY
Logo art �les submitted for the program 

should be high-res(300dpi+) eps, jpg or png.

All �les must be CMYK. SAME is not 
responsible for color on �les submitted in RGB, 
Pantone, or other formats or electronic �les.

SPONSOR LOGOS EVENT WEBSITE 
LOGOS FOR EVENT WEBSITE

Logo art �les submitted for Event Website 
should be high-res(300dpi+) png or jpg.

All �les must be RGB

Display Ad Dimensions for Event Programs and Logo Submissions

PAGE SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

Capital Week / DOD Brie�ng Program Speci�cations 8.25 x 5 8.5 x 5.5

AD SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

Full Page with Bleed 5.5 x 8.5 5.75 x 8.75

1/2 Page Spread with Bleed 4.5 x 3.8125 4.75 x 4.0625

1/2 Page Spread w/o Bleed 4.5 x 3.8125 n/a

PAGE SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)
JETC Program Speci�cations 8.25 x 10.875 8.5 x 11.125

AD SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

Full Page with Bleed 8.25 x 10.875 8.5 x 11.125

1/2 Page Spread with Bleed 16.5 x 5 16.75 x 5.25

1/4 Page Vertical (V) 3.5 x 4.45 3.75 x 4.7

PAGE SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)
SBC Program Speci�cations 8.25 x 10.875 8.5 x 11.125

AD SIZE TRIM SIZE (w x h) BLEED SIZE (w x h)

Full Page with Bleed 8.25 x 10.875 8.5 x 11.125

1/2 Page Spread with Bleed 16.5 x 5 16.75 x 5.25

1/4 Page Vertical (V) 3.5 x 4.45 3.75 x 4.7

LIVE MATTER
(any text or images you don’t want cropped) must be kept within .5 inches of the trim.

SUBMITTING FILES

All completed Ad 
art �les should be 

submitted as a high-
res (300 dpi) PDF with 
all fonts and images 

embedded.

All Ad art �les should 
be CMYK. SAME is not 
responsible for color 
on �les submitted in 

RGB, Pantone, or other 
formats or electronic 

�les. 
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To place an advertisement 
in TME, Submit an Insertion 
Order and Ad Materials to:

Heather McKean
PAI

advertising@same.org
Phone: (202) 525-6304

SAME
1420 King Street, Suite 100 

Alexandria, VA • 22314

WEBINAR SPONSORSHIP
Put your company in front of an engaged audience and connected with a trusted education provider in the industry: SAME. Sponsors of 
Webinar Wednesdays receive signi�cant exposure throughout each quarter, including in all marketing for the webinars—increasing brand 
recognition and making a lasting impression. 

Our Webinar Wednesday series hosts, on average, 11 live webinars each quarter. On-demand access is also available through the SAME 
website.

SAME’s Webinar Wednesday series features thought-leaders from SAME’s Communities of Interest presenting on a broad range of technical 
and leadership topics in demand by our profession. Don’t miss this brand new opportunity to align your brand with the educational content 
only SAME delivers! 

SPONSORSHIP INCLUDES:
Before each webinar: 
• Logo placement and link to sponsor’s website on 

webinar registration page.
• Logo placement on webinar page at SAME.org with 

over 1,500 monthly visits. 
• Logo placement in email communication to more 

than 20,000 SAME members—and in two follow 
up promotional emails sent to targeted audiences.

• Recognition in RealTiME, SAME’s monthly 
e-newsletter, sent to over 20,000 members.

• Two promotional posts on our LinkedIn and X 
channels, reaching 16,000-plus followers.

• One promotional post in #3TTK (3Thingstoknow 
on LinkedIn - published every Monday at 10 a.m.), 
reaching over 13K followers.

During the webinar:
• Logo placement on opening slide of webinar. 
• Link to sponsor website posted in the chat box.

Sponsorship is being offered for an entire quarter (three months) and can be renewed thereafter. 
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